m MEMBERSHIP CONTRIBUTION FORM

ALBERTA #6, 11010 46 Street SE, Calgary AB, T2C 1G4
CATTLE FEEDERS’
ASSOCIATION Phone: 403-250-2509  Fax: 403-209-3255

Website: http://www.cattlefeeders.ca

ACFA Voting Membership:
(Provincial Advocacy)

Cattle Marketed from January |-December 31, 201 | x $0.50/ head + 5% GST = $

National Cattle Feeder’s Association Operations:
(Federal Advocacy)

Cattle Marketed from January [-December 31, 201 | x $0.50/ head =%

Strategic priorities and projects:

Cattle Marketed From January |- December 31, 201 | xupto $1.00/ head = $

GRAND TOTAL= $

Payment Options (please circle your choice):
Invoice / Cheque (please make payable to the Alberta Cattle Feeder’s Association)
Credit Card (Visa or MasterCard accepted), please fill out information below:

Number: Expiry Date: /

Name of Card Holder: Signature:

(Receipt confirming payment will be issued by ACFA)

Company Name:

Voting Member Representative:

Address:

City/ Town: Postal Code:
Telephone: Fax:

Email Address:

If any of the above information is incorrect please contact the ACFA office to make appropriate changes

If you are interested in joining the ACFA Board of Directors please contact Bryan Walton, CEO for more information

Email: bwalton@cattlefeeders.ca  Phone: 403-250-2509 x.2 |

SEE RESERVE SIDE
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STARR?

ALBERTA
CATTLE FEEDERS’
ASSOCIATION

VISION:

Alberta Cattle Feeders’ Association - creating
the opportunity for the world to enjoy high
quality Canadian beef.

MISSION:

To aggressively pursue innovative and collaborative solutions
for a thriving Alberta beef industry on behalf of Alberta Cattle

Feeders’ Association members.

Strategic Priority #1:

We will work with partners to access and develop markets that maximize value for our members.

Strategic Priority #2:

We will enhance competitiveness by reducing regulatory burdens.

Strategic Priority #3:

We will identify and advocate for research priorities that support our vision and mission.

Strategic Priority #4:

We will prepare the board of directors to make a decision on the check off in 201 3.

Strategic Priority #5:

We will build our membership by delivering value.

SEE RESERVE SIDE
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